Concept

False consensus
effect a o =

The tendency to believe our opinions and .
choices are more common than they are, and (0)
to see those who choose differently as odd. )

In Spanish Origin
Efecto del falso consenso Ross, Greene and House (1977)

What problemit addresses
Explains why a team assumes everyone will use its product the way it does, and
underpins the idea “you are not the user.”

An example

An illustrative example: a team decides how to order an app's menu.

What the team assumes What happens when you test it
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Because it's obvious to them where each Many people look for the option somewhere
option is, they believe almost everyone will else and get lost. We checkiit.
feel the same. We take it for granted.

The team wasn't careless: it was projecting its own way of thinking onto others.


http://127.0.0.1:36997/en/about/#tipo-concepto

Why it happens
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We start from what we would do. We use it to estimate what others
will do.

Applications in design

And we find it odd when someone
chooses differently.

W/ Useitlikethis X Avoid

When someone says “everyone Using the team, your friends
gets it," test it with real people or yourself as a sample of
before deciding. your users.

62% VS. 33% What theresearch says

<® Don'tfall forit

Knowing the bias exists
doesn't remove it: you need
outside data.

Students were asked to walk around campus wearing an advertising

sign. Those who agreed thought 62% would agree; those who refused
thought only 33% would (Ross, Greene and House, 1977).

® @ ® Solid evidence. A meta-analysis of 115 tests confirmed the effect,
with a moderate size that changes depending on how the question is
asked (Mullen et al., 1985).

Connections
Usedin
m UXresearch m Personas m Usability testing
Authors and works
1977 Lee Ross, David Greene Demonstrated it with stories and with a real request; in every case,
and Pamela House each person believed their own choice was the most common.
1985 Brian Mullen et al. Pooled 115 tests from 23 studies and confirmed the effect is consistent.
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http://127.0.0.1:36997/en/disciplines/design-research/ux-research/
http://127.0.0.1:36997/en/practice/personas/
http://127.0.0.1:36997/en/practice/usability-testing/
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